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Consumers Cooperative’s Values & Engagement on Sustainability 



In 1844 in Rochdale, England, 28 individuals committed themself to fight harsh living

conditions and inadequate consumer protection giving birth to the first co-operative system,

the Rochdale Equitable Pioneers Society



The Rochdale Principles of Co-operation

Voluntary and open membership

Democratic control - one member, one vote

Payment of limited interest on capital

Surplus allocated in proportion to members' purchases - the dividend

Educational facilities for members and workers



The Rochdale idea of Co-operation has spread throughout the world and today there are 1 billion

Co-operators in 95 countries

Euro Coop was one of the first NGOs to be recognised by the European Commission back in

1957. Today, we represent 19 national co-ops, some 7,000 co-op enterprises, 94,000 points of

sale, some 750,000 employees

Together, Euro Coop members are Europe’s second strongest retail force, united by the

shared social values and societal commitments that inspired the founders.

We are owned and governed by 30 million consumers-members with an annual turnover of

about 65 billion



➢ Pan-European market presence

➢ Largest business network

➢ 2nd strongest retail force 



Coop’s Sustainability Actions 
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FI



ES



IT



Co-op Sweden: Sustainability Declaration

❖ Ten parameters for sustainable food production defined in the WWF initiative Sustainable

Supply Chain for Food in Sweden together with several industry partners

❖ Data collected directly form producers

❖ Certificate of origin for the 5 largest ingredients and whole products

❖ Labelling and certificates

❖ Calculation of the SI using Coop database



Biodiversity & 

Ecosystems 

Production that preserves/increases

biodiversity, natural ecosystems and

ecosystem services. Eutrophication

Production that minimizes leakage of

plant nutrients to the surrounding

environment

Climate & Air

Production that minimizes greenhouse

gases and/or other emissions into the

atmosphere.

Soil fertility & 

Erosion

Water

Chemicals & 

Pesticides

Production that promotes/maintains soil

fertility and robust soil compaction.

Production that uses water resources

sustainably and secures good water

quality in the surrounding environment.

Production that does not adversely 

impact the surrounding environment 

and that secures food safety.

Animal welfare

Production that ensures animal health

and welfare

Working conditions

Production that ensures sound and

safe working conditions and a living

wage

Local populations

Legalty & Traceability

Production that complies with

applicable legislation and ensures

transparency and traceability across

the foods chain

Production that contributes to good

living conditions.



Calculations of the sustainability impact

Based on official well known sources like FAO, World Bank, WWF, BSCI

Climate impact Water Working conditions



Calculations of the SI
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Animal Protein Products

IMPORTED LOCAL



Plant-based Protein

IMPORTED LOCAL



IMPORTED LOCAL

Plant based

Animal



Digital Tool to Increase Flexibility



❖ Spider web representation of the SI allows to grab the overall impact of the product at

a glance

❖ Producers may increase their SI by applying further measures having a positive

impact on one or more of the indexes

❖ SI available for over 10,000 products expected to be soon some 15,000

❖ SI easily accessible to costumers via a dedicated app

❖ Open-sourced database available for free

❖ Coop Sweden is ready to scale up this innovation internationally



Code of Conduct on 

Responsible Food Business and Marketing Practices 

7 aspirational objectives as voluntary commitments with a monitoring and evaluation framework

Healthy4, balanced and sustainable diets for all European consumers

Prevention and reduction of food loss and waste (at consumer level, within internal operations, and 

across value chains)  

• reversing malnutrition and diet-related noncommunicable diseases (NCDs) in the EU

• reducing the environmental footprint of food consumption by 2030

• 50% reduction of per capita food waste at the retail and consumer level by 2030 and reduced

food losses along the food production and supply chains in the EU



Code of Conduct on Responsible Food Business and Marketing 

Practices 

An optimized circular and resource-efficient food chain in Europe 

• Improved resource-efficiency within own operations, contributing to sustainable, efficient use

and management of energy and natural resources in operations by 2030

• improved sustainability of food and drink packaging, striving for all packaging towards

circularity by 2030

A climate neutral food chain in Europe by 2050

• Reducing net emissions from own operations, contributing to a 55% GHG emission

reduction target in the EU food chain by 2030



Code of Conduct on Responsible Food Business and Marketing 

Practices 

Sustained, inclusive and sustainable economic growth, employment and decent work for all   

• Improved resilience and competitiveness of companies operating at any point along the food

value chain by 2030

• Quality jobs, skilled workforce and safe and inclusive workplaces for all

Sustainable value creation in the European food supply chain through partnership 

• Improved resilience and competitiveness of companies operating at any point along the food 

value chain by 2030

•Continued progress towards sustainable production, contributing to sustainable management

and efficient use of natural resources by 2030 and improved animal welfare



Code of Conduct on 

Responsible Food Business and Marketing Practices 

Sustainable sourcing in food supply chains

• Transformed commodity supply chains which do not contribute to deforestation, forest

degradation and destruction of natural habitat and which preserve and protect high value

ecosystems and biodiversity

• Improved social performance in (global) food supply chains

Already signed by



Conclusion

❖ Social values embedded in cooperative systems DNA

❖ Always applying stricter then legally binding criteria and rules

❖ Fully engaged to respond to existing and new societal challenges

❖ Willing to play a forefront’s role in leading the way to sustainability in retailing system



THANKS FOR YOUR PATIENCE !


